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INTRODUCTION:

Welcome to the WeDTC Digital Marketing & WordPress Program. Founded in 2022 in
Rwanda, WeDTC (We Digital Training Center Ltd) is an EdTech institution dedicated to
producing globally competitive digital professionals.

This course equips learners with practical, industry-aligned digital marketing skills,
including WordPress development, SEO, social media marketing, e-commerce, Al-
powered strategies, content creation, mobile marketing, and freelancing. Through a blend
of theory, technical practice, and real-world projects, participants gain the knowledge,
experience, and portfolio needed to excel in careers, start digital businesses, or succeed
as freelancers in the global market.

At WeDTC, we don't just teach digital marketing we develop digital leaders ready to
innovate and thrive internationally.

Duration: 3 Months | Schedule: Monday—-Thursday, 1.5 hours/day
Goal: Take students from beginner to expert in digital marketing with hands-on skills in
WordPress, SEO, SMM, e-commerce, Al, and freelancing.
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WEEK 1 - DIGITAL MARKETING FOUNDATIONS &
ECOMMERCE

e Theory:
o Introduction to marketing & digital marketing, history, evolution
o High-paying digital marketing jobs & career paths
o Consumer behavior, market segmentation, buyer personas, customer
journey mapping
o Understanding e-commerce business models (B2B, B2C, C2C)
« Technical:
o Gmail setup for campaigns, Google Docs for content planning
o Excel/Google Sheets for product/customer data management
o Google Trends & Google My Business setup
o Basic Canva design for social media posts
» Practical:
o Post first content on social media, track engagement
o Analyze competitor websites & present insights
o Set up a simple e-commerce product list

MASTER CORE DIGITAL
MARKETING AND E-COMMERCE

STRATEGIES TO GROW YOUR
ONLINE PRESENCE.
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WEEK 2 - DIGITAL MARKETING CHANNELS &
WEBSITE BASICS

o Theory:
o Overview of SEO, SEM, Social Media, Email Marketing, Affiliate
Marketing, Analytics
o Introduction to website types, domain, hosting, SSL, DNS
o Understanding user experience (UX) & website structure
« Technical:
o Google Analytics & Search Console setup
o Website tracking & performance metrics
o Buy domain & hosting, create basic HTML landing page
o Introduction to free website builders (Wix, WordPress.com)
« Practical:
o Track website visits & create basic analytics report
o Publish landing page online
o Add basic forms & call-to-action buttons

EMAIL
MARKETING

SOCIAL MEDIA

ANALYTICS
& REPORTING

EXPLORE DIGITAL
MARKETING CHANNELS

DIGITAL PAID
MARKETING ADVERTISING

TO ENGAGE YOUR
AUDIENCE.
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WEEK 3 - WORDPRESS SETUP & ON-SITE SEO

Theory:
« WordPress overview, themes, plugins, essential pages
« SEO basics, keyword research, content creation
« User roles, backups, security, website performance optimization
Technical:
« Install WordPress, configure SEO/security/backups plugins
« Optimize website speed & mobile responsiveness
« Sitemap creation, social media integration
« Basic theme customization & widgets setup
Practical:
« Create “About Us”, “Contact” pages, and first blog post
« Optimize first blog post with meta tags, headings, internal links
« Add social share buttons & newsletter subscription forms

Power Your Presence

Expert WordPress Development

OPTIMIZING WORDPRESS
PERFORMANCE THROUGH SMART
DESIGN AND ON-SITE SEO.
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WEEK 4 - ON-PAGE & OFF-PAGE SEO

« Theory:
o On-page SEO: keyword research, meta tags, headings, internal
linking
o Off-page SEO: backlinks, directories, social bookmarking, influencer
collaborations
o Advanced SEO: Google algorithms, page speed, schema markup,
site health
« Technical:
o Optimize WordPress posts & pages for SEO
o Use Ahrefs/SEMRush free tools for backlink research & analysis
o Conduct SEO audit, fix broken links, structured data setup
 Practical:
o SEO optimization for at least 5 posts/pages
o Build backlinks and track metrics
o Prepare SEO performance report

LEARN HOW TO OPTIMIZE YOUR
WEBSITE FOR SEARCH ENGINES
AND BOOST YOUR ONLINE

VISIBILITY WITH EFFECTIVE ON-
PAGE AND OFF-PAGE SEO
STRATEGIES.
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WEEK 5 - SOCIAL MEDIA MARKETING 1
(FACEBOOK & INSTAGRAM)

« Theory:
o Social media marketing strategies & content planning
o Audience targeting, engagement, and analytics
o Branding and visual storytelling
« Technical:
o Create ad campaigns (Facebook Ads Manager, Instagram Ads)
o Schedule posts using Meta Business Suite
o Set up conversion tracking & insights
 Practical:
o Launch first campaigns, monitor engagement
o Create branded graphics for posts
o Analyze ad performance & adjust strategy

BOOST ENGAGEMENT AND REACH
BY MASTERING FACEBOOK AND

INSTAGRAM MARKETING L J .
STRATEGIES. Ma rketing
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WEEK 6 - SOCIAL MEDIA MARKETING 2 & PAID
ADVERTISING

o Theory:
o Platforms: LinkedIn, Twitter, TikTok, YouTube, Pinterest
o Organic vs paid strategies
o Influencer marketing & collaborations
« Technical:
o Optimize social media profiles
o Run ad campaigns on multiple platforms
o Launch Google Ads search campaigns & conversion tracking
o Introduction to remarketing campaigns
« Practical:

o Track campaigns & engagement
o Create short-form videos for TikTok & Instagram
o Implement remarketing pixels on website

DRIVE RESULTS WITH ADVANCED

SOCIAL MEDIA STRATEGIES AND _ r@
PAID ADVERTISING CAMPAIGNS. ADVERTISING EE ’
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WEEK 7 - ADVANCED GOOGLE ADS & ANALYTICS

e Theory:
o Google Ads: search, display, video campaigns
o Analytics: GA4 dashboards, custom reports, goal tracking
o Understanding KPIs for marketing campaigns
e Technical:
o Create display/video campaigns, monitor performance
o Set up conversion tracking & UTM parameters
o Generate GA4 custom reports & dashboards
e Practical:
o Analyze campaign performance & report
o Adjust bids, targeting, and creatives for better ROI

OPTIMIZE CAMPAIGNS AND
MEASURE PERFORMANCE USING

ADVANCED GOOGLE ADS AND
ANALYTICS TECHNIQUES.
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WEEK 8 - EMAIL, CONTENT & VISUAL
MARKETING

o Theory:
o Email marketing strategies, automation, A/B testing, segmentation
o Content marketing basics, content promotion, repurposing
o Visual marketing principles & branding
e Technical:
o Automate email campaigns using Mailchimp/Sendinblue
o Create blog posts, Canva graphics, and short videos
o Schedule posts & repurpose content for multiple platforms
» Practical:
o Launch email campaigns, track open/click rates
o Publish and optimize blog posts & social media content
o Edit and optimize images/videos for performance

ENGAGE AUDIENCES WITH EFFECTIVE
EMAIL CAMPAIGNS, COMPELLING

CONTENT, AND IMPACTFUL VISUALS.
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WEEK 9 - E-COMMERCE & MOBILE MARKETING

e Theory:
o E-commerce platforms (Shopify, WooCommerce)
o Payment gateways, mobile marketing strategies, app marketing
o M-commerce and mobile-first approach
e Technical:
o Create e-commerce store, product listing, inventory management
o Integrate payment gateways & mobile SMS campaigns
o Optimize website for mobile devices
e Practical:
o Launch mini e-commerce store
o Track mobile app & website marketing metrics
o Implement push notifications & SMS campaigns

DRIVE SALES AND ENGAGEMENT

THROUGH MOBILE-OPTIMIZED
E-COMMERCE STRATEGIES.
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WEEK 10 - ANALYTICS, Al & GROWTH HACKING

e Theory:
o Data analytics & reporting for digital marketing
o Al in marketing: SEO, content creation, chatbots
o Conversion rate optimization & growth hacking techniques
e Technical:
o GA4 advanced reports & KPI dashboards
o Use Al tools (ChatGPT, Jasper, Copy.ai) for content & SEO
o Build sales funnels, test lead generation strategies
e Practical:
o Analyze campaign performance
o Implement Al-generated content & optimize Al A
o Launch growth hacking experiments

LEVERAGE DATA, Al, AND GROWTH
HACKING STRATEGIES TO ACCELERATE
BUSINESS SUCCESS.
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WEEK 11 - FREELANCING SKILLS & CAREER
DEVELOPMENT

e Theory:

o Freelancing essentials, digital entrepreneurship

o Career planning, portfolio development, job opportunities
e Technical:

o Create Fiverr & Upwork profiles, pitch first project

o Develop a portfolio website with WordPress

o Launch mini digital projects
» Practical:

o Practice real client work

o Prepare CV & freelance proposals

o

Execute a small client project

DEVELOP PRACTICAL
FREELANCING SKILLS

AND ADVANCE YOUR
CAREER OPPORTUNITIES.
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WEEK 12 - CAPSTONE PROJECT & CERTIFICATION

e Practical:
o Execute a full digital marketing campaign combining: SEO,
SMM, email, content, ads, analytics, WordPress, e-commerce,

Al tools
o Analyze results, report KPIs, refine strategies

o Outcome:
o Portfolio-ready project
o Receive WeDTC Digital Marketing & WordPress Certificate

CERTIFICATIONS & CAREER SUPPORT

e WeDTC Digital Marketing & WordPress Certificate
e Paid internship/project-based placement with DASIA or partners
e Career guidance: Freelance projects & full-time job placements

Thanks

Thank you for choosing WeDTC as your partner in developing
world-class digital marketing and WordPress skills. We are
committed to your success and growth in the global digital and
business environment.
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